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Three-time NBA Champion Stephen Curry will return to
compete in Web.com Tour’s Ellie Mae Classic
Two-time NBA MVP will play for second straight year at TPC Stonebrae
HAYWARD, California – The Web.com Tour and Ellie Mae announced today that back-to-back
National Basketball Association (NBA) Champion and Golden State Warriors All-Star Guard
Stephen Curry will play in the Tour’s Ellie Mae Classic at TPC Stonebrae for a second
consecutive year. The ninth annual Ellie Mae Classic will be contested the week of August 6-12.
Curry made his Web.com Tour debut at the event’s 2017 edition, posting rounds of 74-74—148
(8-over) while drawing tournament-record crowds at host TPC Stonebrae. For 2018, Curry will
again maintain his amateur status in the event and will compete on an unrestricted sponsor
exemption.
“We are thrilled to announce that Stephen Curry will once again compete in the Ellie Mae
Classic at TPC Stonebrae,” said Tournament Director Trish Gregovich. “His debut in 2017 was a
tremendous success for our event and brought countless new golf fans to the Web.com Tour.
Stephen is a role model for kids around the world and a pillar of the Bay Area community, and
we are honored to have him play alongside the game’s rising stars in 2018.”
Curry, a member of the Warriors since 2009, is a two-time winner of the NBA’s Most Valuable
Player Award for the 2014-2015 and 2015-2016 seasons and has appeared in the last four NBA
Finals, helping lead the team to Championships in 2015, 2017 and 2018. The 30-year-old is also
currently the Warriors’ all-time leader in three-pointers made, and owns four of the top five
single-season three-point totals in NBA history, including a record 402 three-pointers in 201516. Curry has been selected to four All-NBA Teams and has been a starter on the Western
Conference All-Star team in each of the last five seasons.
“The players on the Web.com Tour welcomed me with open arms in 2017, and it was an
amazing experience to play with up-and-coming PGA TOUR stars inside the ropes at TPC
Stonebrae,” said Curry. “I have been fortunate to be a member of an incredible team in the
Golden State Warriors, and I was elated to feel that same level of camaraderie onsite last year.

Golf is a game that has provided wonderful experiences in my life, and I am excited to return to
the Ellie Mae Classic in August.”
Over the last two years, the Ellie Mae Classic has delivered one of the most memorable weeks
of the Web.com Tour season. In 2016, Germany’s Stephan Jaeger posted a PGA TOUR-record 58
in the opening round on his way to a record-setting 30-under-par 250 total and a seven-shot
victory. Last year, Curry’s debut generated over 4,500 articles in 64 countries, while Martin
Piller earned his sixth Tour title by one shot over Brandon Harkins.
“The Ellie Mae family welcomes Stephen back to the Ellie Mae Classic. He’s a champion on the
court and we look forward to seeing that Warriors spirit on the green,” said Jonathan Corr,
president and CEO of Ellie Mae. “With Stephen joining the field, he’ll play alongside the world’s
greatest golfers while bringing the sport of golf to Bay Area sports fans who might not have
come out to watch the tournament in previous years. We’re looking forward to a great event
and to another great year supporting the tournament’s tradition of philanthropy.”
For more information on the Ellie Mae Classic at TPC Stonebrae, including the schedule of
events, tickets and sponsorship opportunities, please visit EllieMaeClassic.com.
For more information on the Web.com Tour, please visit PGATOUR.com. To register for media
credentials for the 2018 Ellie Mae Classic, please visit PGATOURmedia.com.
ABOUT ELLIE MAE
Ellie Mae (NYSE:ELLI) is the leading cloud-based platform provider for the mortgage finance
industry. Ellie Mae’s technology solutions enable lenders to originate more loans, reduce
origination costs, and shorten the time to close, all while ensuring the highest levels of
compliance, quality and efficiency. Visit EllieMae.com or call 877.355.4362 to learn more.
ABOUT STONEBRAE COUNTRY CLUB
TPC Stonebrae Country Club opened in 2007 and sits 1,500 feet above the San Francisco Bay on
Walpert Ridge, providing a 75-mile-wide view of the beautiful Northern California coastline.
Members of this private club are tested by an American Links layout that rises and falls along
ridge tops and across ravines. Designed by Scottish Golf Course Architect David McLay Kidd, TPC
Stonebrae has established itself as one of the most unique and challenging tests of golf in
Northern California. For more information about TPC Stonebrae please visit
www.stonebraecc.com.
ABOUT THE WEB.COM TOUR
Founded (1990), owned and operated by the PGA TOUR, the Web.com Tour continues to
identify those players who are ready to compete and win on golf’s biggest stage. Web.com
became the Tour’s umbrella sponsor on June 27, 2012, with a 10-year agreement in place

through 2021. In 2013, the Web.com Tour became The Path to the PGA TOUR with all 50
available PGA TOUR cards coming through the Web.com Tour and the season culminating at
the four-event Web.com Tour Finals. This season marks the 29th year of competition on the
Web.com Tour. Three out of four PGA TOUR members are Web.com Tour alumni. Tour alumni
have won more than 500 PGA TOUR titles, including 23 major championships and eight
PLAYERS Championships. To learn more about the PGA TOUR, the Web.com Tour and to follow
the season-long quest for a PGA TOUR card, visit PGATOUR.COM, or follow the Tour on social
media via Twitter (@WebDotComTour), Facebook (facebook.com/WebDotComTour) and
Instagram (Instagram.com/WebDotComTour).
ABOUT WEB.COM
Since 1997 we at Web.com have been the marketing partner for businesses wanting to connect
with more customers and grow. We listen, then apply our expertise to deliver solutions that
owners need to market and manage their businesses, from building brands online to reaching
more customers or growing relationships with existing customers. For some, this means a fast,
reliable, attractive website; for others, it means customized marketing plans that deliver local
leads; and for others, it means customer-scheduling or customer-relationship marketing (CRM)
tools that help businesses run more efficiently. Owners from big to small and everything in
between can focus on running the companies they know while we handle the marketing they
need. To learn how this global company collaborates with customers and employees to achieve
their potential, explore Web.com or follow on Twitter at @webdotcom or on Facebook at
www.facebook.com/web.com.

